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LET US INTRODUCE YOU TO: 
IMPERiCON.
Can you remember your first CD?  
The first experiences you made or even 
your first band shirt? It doesn‘t matter 
how much time has passed since then 
because: Every era has its music heroes 
with passionate fans. 

With Impericon we like to go one step 
further and give fans the opportunity to 
live - and wear- their music from A to Z. 
As an international e commerce company 
we connect fans, brands and music. 

Thanks to our international orientation 
we don‘t care where our target group  
is from: Everyone, regardless of their 
musical taste is welcome here, because: 
Music knows no borders. 19

countries

2 mil
users

worldwide

500
bands

90
brands

#MUSICCONNECTS



01
THE TARGET GROUP



AGE

INTERNATIONAL USER

GER UK USA FR NL/BG ES AT/CH OTHER
COUNTRIES

GENDER

   OUR TARGET GROUP IS:

• at school, university or young 
  professionals

• fashion-, quality- and environmentally 
  conscious as well as musical

• open to new things and representing 
   an open world

  INTEREST:

• music, media, movies, 

• technology and sustainability

• like events

60%40%

34%

15%
11%

6% 6%
4% 4%

20%

41%
between

25 and 34

27%
more than

35 years

32%
between

18 and 24

No collection of users under the age of 18 possible



DISTRIBUTION OF USERS BY DEVICE

Mainly users come to us via mobile

72%

26%

2%



RESULTS AFTER EVALUATION OF A SURVEY  
TAKEN AT THE IMPERICON FESTIVAL 2019

mark
student
age 18

nele
business student
age 20

anna
graphic designer
age 24

caro
student

age 18

pete
student of

social education
age 23

moritz
business

management
training

age 20



02
THE WEBSITE



1.2 MIl visitors
each month

70 MIl impressions
each month

Whether it‘s a teaser on the home 
page or a product listing banner in a 
sub category: With an idea you can set 
the perfect branding within our target 
group. 

Our suggestion: individual cooperations 
or competitions.



03
NEWSLETTER AND MAGAZINE



NEWSLETTER MAGAZINE

215.000
subscribers
Europe wide

5
languages

5
languages

100.000
readers

each month

You have special content, hot topics or want to reach users 
personally? We offer you a solution by cooperating with our 
magazine! 

Our suggestion: individual content concepts, special features 
and articles.



04
SOCIAL MEDIA



INSTAGRAM FACEBOOK

207.000
follower/total

624.000
follower/total

4%
Engagement Rate

8%
Engagement Rate

12 Mil
Impressions/month

120
posts/week

9.5 mIL
weekly

Impressions

150
posts/week



TIKTOKYOUTUBE

205.000
follower/total

6.000
follower/total

 increasing 
steadily

partner
Universal

Sony Music
Warner,

Spinefarm,
Head of PR

2 mil
views/month

85 MIL
views

70.000
likes

language
english



05
CONTENT CREATORS / INFLUENCER



CONTENT CREATOR / INFLUENCER

350

19 MIL

creators
worldwide

reach/month

14countries

200monthly
posts



06
SHIPMENTS



LOGISTICS

warehouse 
international

ger

You are looking for a new instrument to reach your target 
group outside of the online world? In cooperation we‘re 
offering you plenty of possibilities to do so. 
 
Our suggestion: Flyers and order attachment, individual 
mailing bags or campaigns including freebies.

leipzig (ger)

Orders

30000-50000 month
worldwide



ready?
Impericon is a Division of
IC Music and Apparel GmbH
Deutscher Platz 4
04103 Leipzig | Germany

Martin Böttcher
Executive Director

E-MAIL:     m.boettcher@impericon.com
PHONE:    +49. 341. 21 82 90 12

Fabian Kraffczyk
Executive Director
 
E-MAIL:     f.kraffczyk@impericon.com
PHONE :   +49. 341. 99 18 78 19



Music is how we speak 
without ever moving our lips. 


